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Overview of Panasonic

Panasonic

Company Name

Head Office Location
President

Foundation
Net Sales (FY2011)

Number of Employees

Number of Consolidated
Companies

Panasonic Corporation

Kadoma City, Osaka, Japan

Fumio Ohtsubo

March 1918

7,846.2 billion yen (approx. $98 billion)

$1=¥80

330,767 (as of March31, 2012)

578 (as of March31, 2012)

| Headquarters
(Osaka, Japan)

President Fumio Ohtsubo



Business Fields Panasonic

ideas for life

‘ < Wide Range: A comprehensive electronics manufacturer l

Rechargeable

Appliances  patteries
o Solar Batteri
=] Digital AVC
Housing Medical Instrument
Equipment _ Automotive
Factory Automation Electronicg

Equipment

Devices


http://panasonic.jp/car/navi/products/HX910/index.html

Sales by Product Category

Panasonic

<Consolidated Sales were ¥7.8 trillion ($98 billion) in FY2011
- Digital AVC 33%, Home Appliances 13% etc.

Other

SANYO

Devices

PEW*&PanaHome

*Panasonic Electric Works

Consolidated Sales Result for FY2012 (Apr 2011 - March 2012)

16%

12%

33%

Digital AVC

Home Appliance

$1=¥80




Sales by Region Panasonic

{ - Japan : Overseas = 53% : 47%

China

Japan

Rest of Asia

53%

Europe

Americas

Consolidated Sales Result for FY2010 (Apr 2010 - March 2011) $1=¥80



Overview of Panasonic Group in Thailand Panasonic
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* manufacturing : 12 sales : 5
1 * Others : 4

Sales (Fv2011)

-manufacturing: an=27syen

-sales: n
30.5 billion baht (84 billiongE

Employees

17,673
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Vision for 2018 fl(?l?ﬁ,%i?,rg_“"ersary of " Ppanasonic

e\
< Panasonic will base all of its business activities on

the environment and will demonstrate a solid commitment
to this principle without exception.

Make the “environment” central to all of our
business activities and bring forth innovation

Green Life | Green Business
Innovation Innovation
Realizing green lifestyles Implementing and
to enrich people's lives == proposing an optimum

green business-styles o




Basic Concept Panasonic

<Bold Paradigm Shift is Needed to Increase Profitability
Based on Growth

Should Change to

Strong Dependence on

New Businesses
(ex. Energy)

Existing Business
(ex. Digital AV)

Japan-Oriented Globally-Oriented

Individual Product- Solutions and
Oriented Systems-Oriented
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